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ABSTRACT:

in-Ti i ines Just-in-Time (JIT)
X sazazi Just-in-Time, Litcrature, Management Theory Exam:qcs i A0
il t through to a review of its philosophy and implementation. Cites

from its evolution as a Japancse concep ! '
et . Includes a review of the early work of various rescarchers and

several techniques of implementation. : _ an b o
‘ i g ctive manufacturing philosophy which is universal in nature

. 1 ery ef‘f‘c
practitioners. Concludes that JIT 1sa v i e \
encompassing all aspects of manufacturing. Suggests a few dcficiencies in current literature.

key words: Just - in- Time (JIT), InventoryManagement,Production Maintenance, Total Quality
Management

1. INTRODUCTION

Japanese products have come to dominate many world markets in recent years..'l'his success has, in turn,
led Western manufacturers to examine Japanese manufacturing practices and, in many cases, attcmpl- to
emulate them. Drucker[1] was the first academic who recognized that Japan was a country i.'rom which
Western companies could learn. From the 1970s onward, a number of articles have been —pubhshe_:d about
Japanese management, manufacturing, production systems and culture, most of which paid attcpn.on only
to Japanese general management practices and their socio-cultural environment. The oil crisis in 197.3
caused many companies to recognize their needs for a new approach to control declining economic
growth through international competition. The oil crisis created a major decline in profitability for
Japanese manufacturers, who compensated for this by employing methods to improve productivity and
reduce the costs of products without excessive additional capital investment. Many consider that Japanese
manufacturing management techniques are among the several factors which have contributed to the
Japanese reputation for superior product quality and their high growth in productivity. "Just-in-Time"
manufacturing is one of the Japanese production management systems best known to management in
Western industry. The basic concept of Just-in-Time (JIT) was first introduced by Taiichi Ohno,
Executive Vice-President of the Toyota Motor Company{2]. His ideas were formalized into a
management system when Toyota wanted to meet the precise demands of customers for various models
and colours of car with minimum delay. Toyota started to implement JIT in the early 1970s and it then
spread to other Japanese companies in the late 1970s. By the early 1980s, JIT became a very popular
manufacturing innovation in Western and Asian countries[3]. Just-in-Time systems (JIT) have also been
adopted in the USA under several different names, such as ZIPS (Zero Inventory Production System) by
Omark Industries, MAN (Material as Needed) by Harley Davidson, MIPS (Minimum Inventory
Production System) by Westinghouse, Stockless Production by Hewlett-Packard, and Continuous Flow
Manufacturing by IBM[4]. The JIT philosophy embraces all aspects of manufacturing with a central focus
of ensuring that the needed items or required quality are available in the precise quantity at the right time
in the right place. In a sense, JIT production aims to make a variety of products with the shortest lcad
times, lowest cost, highest quality and minimum possible mistakes in production. This philosophy

ISBN: 978-93.5679-924-0 NALLA NARASIMHA RENNY FNIICATINN SACIETVIC ADAT IR A 1 e 1omsma s



8 proceedings HITMS: 22 on 26™ & 279 Aupust 2022

Manufacturing Systems in Just-in-Time: A Literature Review

Dr K. Madhu Babu Dr Mohd Abdul $fafeer
Dept. of Business Manangement Dept. of Business Managerent
Hod & Assistant Professor Assistant Professor
MIETW MIETW
IowLmadhu@gmail.com AbdLhafeewapgmail.com
ABSTRACT:

AZ. Keller and A. Kazazi Just-in-Time, Litcrature, Management Theory Examines Just-in-Time (JIT)
from its evolution as a Japanese concept through 1o a review of its philosophy and implementation. Cites
several techniques of implementation. Includes a review of the carly work of various rescarchers zrnd
practitioners. Concludes that JIT is a very effective manufacturing philosophy which is universzl in nature
encompassing all aspects of manufacturing. Suggests a few dcficiencies in current literature.
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I. INTRODUCTION

Japanese products have come to dominate many world markets in recent years. This success has, in wrn,
led Western manufacturers to examine Japancse manufacturing practices and, in many cases, attempt 10
emulate them. Drucker[1] was the first academic who recognized that Japan was a country from which
Western companies could learn. From the 1970s onward, a number of articles have been published zbout
Japanese management, manufacturing, production systems and culture, most of which paid attention only
to Japanese general management practices and their socio-cultural environment. The oil crisis in 1973
causcd many companics to recognize their nceds for a new approach to control declining cconomic
growth through international competition. The oil crisis created a major decline in profitability for
Japanese manufacturers, who compensated for this by employing methods to improve productivity and
reduce the costs of products without cxcessive additional capital investment. Many consider that Japanese
manufacturing management techniques arc among the several factors which have contributed to the
Japanese reputation for superior product quality and their high growth in productivity. "Just-in-Time"
manufacturing is one of the Japanese production management systems best known to management in
Western industry. The basic concept of Just-in-Time (JIT) was first introduced by Taiichi Ohno,
Exccutive Vice-President of the Toyota Motor Company[2]. His ideas were formalized into 2
management system when Toyota wanted to mect the precise demands of customers for various models
and colours of car with minimum delay. Toyota started to implement JIT in the early 1970s and it then
sprcad to other Japanesc companics in the late 1970s. By the carly 1980s, JIT became a very popular
manufacturing innovation in Western and Asian countrics[3]. Just-in-Time systems (JIT) have also been
adopted in the USA under several different names, such as ZIPS (Zero Inventory Production System) by
Omark Industrics, MAN (Matcrial as Nceded) by Harley Davidson, MIPS (Minimum Inventory
Production System) by Westinghouse, Stockless Production by Hewlett-Packard, and Continuous Flow
Manufacturing by IBM[4]. The JIT philosophy embraces all aspects of manufacturing with a central focus
of ensuring that the necded items or required quality are available in the precise quantity at the right time
in the right place. In a sense, JIT production aims to makc a varicty of products with the shortest lead
times, lowest cost, highest quality and minimum possible mistakes in production. This philosophy
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At the Very Ica_st the notion ofknowledge management (KM) has been present since the carly 1990s. This
was the time when big consultmg companies such as Andersen Consulting and Ernst & Young bu'.m
devoting considerable resources to the 1mplemcntatloh of KM techniques and technologics. The plan was
to come up with novel approaches to draw upon the agglcgalc expertise of their cnormous corporauom
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accomphshmg the same goal. Around the middle of the 1990s, the trend of knowledge management (KM)
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INTRODUCTION: |

. Atthe very least, the notion of knowledge nmnuwmm( (KM) has been present sinee the carly 19905 This
* was the time when big consulting companics such ds Andersen Consulting and Ernst & Young boevan
- devoting considerable resources to the implementation of KM techniques and technologies. The plan was '
1o come up with novel approaches to draw upon the pggregate expertise of their cuormous corporations. |
_and after they had successfully completed the pracess themselves, they would assist other businesses in |
apwmph:hmg the same goal. Around the middle of the 1990s, the trend of knowledge management (KA :
- _began to gain some traction, receiving coverage in the trade press, at industry conterences, and in both the |
business and academic ficlds. Both the commercial sector aud the academic world are showing an |
increasing interest in the subject of knowledge management, Knowledge is the sole true asset in today's
~businesses, which are living in a world of expundinb knowledge, where the majotity of people are |
}‘_»'knowledge workers, and where knowh,dge is the primary focus. In order to boost their competitiveness in
. ways that just weren't conceivable a year ago, global corporations have begun to implemient knowledge
~management technology.. Compamcs are beginning to regard knowledge management as o crueial
componcm lo lhur opuauons as lhc unpurmnu. 01 I\M cunlmucs to 1,1 OW,
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1. INTRODUCTION
to dominate many world
ljjg fi\f:issete!:;og?:;i;i\t’;z:’s"‘; cxamine Japanese manufacturing practices and, in many cascs, attcmpl. tlo
emulate them. Drucker[1] was the first academic who recognized that Japan was a country t.'rom which
m the 1970s onward, a number of articles have been published about
Japanese management, manufacturing, production systems and culture, most of which pai.d at'_tcpti_on only
to Japanese general management practices and their socio-cultural environment. The 01.1 crisis in 197.3
caused many companies to recognize their needs for a new approach to control declining cconomic
growth through international competition. The oil crisis created a major decline in profitability for
Japanese manufacturers, who compensated for this by employing methods to improve productivity and
reduce the costs of products without excessive additional capital investment. Many consider that Japanese
manufacturing management techniques are among the several factors which have contributed to the
Japanese reputation for superior product quality and their high growth in productivity. "Just-in-Time"
manufacturing is one of the Japanese production management systems best known to management in
Western industry. The basic concept of Just-in-Time (JIT) was first introduced by Taiichi Ohno,
Executive Vice-President of the Toyota Motor Company[2]. His ideas were formalized into a
management system when Toyota wanted to meet the precise demands of customers for various models
and colours of car with minimum delay. Toyota started to implement JIT in the early 1970s and it then
spread to o‘ther. Japane.se companics in the late 1970s. By the early 1980s, JIT became a very popular
manufacfurmg innovation in Western and Asian countries[3]. Just-in-Time systems (JIT) have also been
adopted in the l'JSA under several different names, such as ZIPS (Zero Inventory Production System) by
g::(alzl‘c:ﬁg;dgstnes, MAN (Material as Needed) by l—I-urley Davidson, MIPS (Minimum Inventory
System) by Westinghouse, Stockless Production by Hewlett-Packard. and Continuous Flow
Manufacturing by IBM[4]. The JIT philosophy embraces all aspects of manufactur,in ith :
: . . S
of ensuring that the needed items or required quality are available in the precise uagt?‘t.’l o ccm'ral fO_CH ‘
:n the r]ight place. In a sense, JIT production aims to make a variety of produc(:s \:i:hytiztlsﬁ;;i;tt IIT:::}
imes, lowest cost, highest quality and minimum possible mistakes in production. This philosophy

markets in recent years. This success has, in turn,

Western companies could learn. Fro

ISBN: 978-93-5679.924-0 NALLA NARASIMHA RENNYV FNI ICATION COACIETVIC ABANIN Ar 1 ter e s s i



proceedings IETMS- 22 on 26" & 27" Aupyq 2022

Manufacturing Systems in Just-in-Time: A Literature Review

Dr K . Madhu Babu : Dr Mohd Abdul Hafeez
Dept. of Business Management Dept. of Business Management
Hod & Assistant Professor Assistant Professor
MIETW MIETW
Kwl.madhu@gmail.com AbdlLhafees/@gmail.com
ABSTRACT:

A.Z. Keller and A. Kazazi Just-in-Time, Litcrature, Management Theory Examines Just-in-Time (JI7T)
from its evolution as a Japancse concept through to a review of its philosophy and implementation, Cites
several techniques of implementation. Includes a review of the carly work of various researchers and
practitioners. Concludes that JIT is a very effective manufacturing philosophy which is universal in nature
encompassing all aspects of manufacturing. Suggests a few deficiencies in current Jiterature.

Key words: Just - in- Time (JIT), InventoryManagement,Production Maintenance, Total Quality
Management

1. INTRODUCTION

Japanese products have come to dominate many world markets in recent years. This success has, in turn,

led Westem manufacturers to examine Japanese manufacturing practices and, in many cascs, attempt to

emulate them. Drucker[1] was the first academic who recognized that Japan was a country from which

Western companies could learn. From the 1970s onward, a number of articles have been published about

Japanese management, manufacturing, production systems and culture, most of which paid attention only

to Japanese general management practices and their socio-cultural environment. The oil crisis in 1973

caused many companies to recognize their nceds for a new approach to control declining economic
growth through international competition. The oil crisis created a major decline in profitability for
Japanese manufacturers, who compensated for this by employing methods to improve productivity and
reduce the costs of products without cxcessive additional capital investment. Many consider that Japancse
manufacturing management techniques are among the several factors which have contributed to the
Japanese reputation for superior product quality and their high growth in productivity. "Just-in-Time"
manufacturing is one of the Japanese production management systems best known to management in
Western industry. The basic concept of Just-in-Time (JIT) was first introduced by Taiichi Ohno,
Executive Vice-President of the Toyota Motor Company[2]. His ideas were formalized into a
management system when Toyota wanted to meet the precise demands of customers for various models
and colours of car with minimum delay. Toyota started to implement JIT in the early 1970s and it then
sprcad to other Japanese companies in the late 1970s. By the carly 1980s, JIT became a very popular
manufacturing innovation in Western and Asian countries[3]. Just-in-Time systems (JIT) have also been
adopted in the USA under several different names, such as ZIPS (Zero Inventory Production System) by
Omark Industries, MAN (Material as Needed) by Harley Davidson, MIPS (Minimum Inventory
Production System) by Westinghouse, Stockless Production by Hewlett-Packard, and Continuous Flow
Manufacturing by IBM[4]. The JIT philosophy embraces all aspects of manufacturing with a central focus
of ensuring that the needed items or required quality are available in the precise quantity at the right time
in the right place. In a sense, JIT production aims to make a varicty of products with the shortest lcad
times, lowest cost, highest quality and minimum possible mistakes in production. This philosophy
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B_olﬁ academic scholars -}t‘ld }.msinuss professionals have focused o lot o ultention in recent year . an te
< relationship - between cllective km?\\'ltfdgt' manigement (KM) and high levels of orgamation i
performance. The necessity for organisations to have w methodical and integgated approach 1o burdding b,
‘Jeaming processes, culture, and technology infrastructure and performance mianagerment that gs required to
defing, use, and develop knowledge-related assets is the source of the complexity that 15 associated with
 knowledge management (KM). After it has been implemented, the integrated approach las the potentid
“to have a significant cfleet on the overall performance of the organizational systems, Based on the et
- of an empirical survey administered to organisations in Hydcrabad, this paper investipates ths inflicn
‘Both the theoretical underpinnings of knowledge management (KM) and the practical implications of 104
" for business operations arc investigated in this study. Several intriguing discoverics are described, alonge
- with in-depth discussions based on the existing rescarch on the implications these findings have for Loth
- future research and clinical practice.
: Key words:
..~ Knowledge Management, Organizational Performance, Knowledge Management Systemn
. INTRODUCTION: _
- ‘At the very least, the notion of knowledge munagemcﬁl (KM) has been present since the carly 19905 T
~ " was the ime when big consulting companics such as Andersen Consulting and Ernst & Youny: began
- _devoting considerable resources to the implementation of KM techniques and technologies, The plan wi
"~ to come up with novel approaches to draw upon the aggregate expertisc of their enormous corporations,
- and afier they had successfully completed the process themselves, they would assist other businesses m
- accomplishing the same goal. Around the middle of the 1990s, the trend of knowledge management (KKM)
- began to gain some traction, receiving coverage in the trade press, at industry conferences, and in both the
- business and academic ficlds. Both the commercial sector and the academic world are showing an
increasing interest in the subject of knowledge management. Knowledge is the sole true assct in today™s
~ businesses, which are living in a world of expanding knowledge, where the majorily of people are
- knowledge workers, and where kno‘wledgc"is the primary focus, In order to boost their competitivencas i
.'waaYS,.."thét just Wcrcn‘t‘fbonceiydblc_ai'yéar agclj;; global corporations have begun to implement knuwlcd_,,vu
-.management technology, Companies arc beginning to regard: knowledge management as a o ucial
" component to their opcrations as the importance of KM continugs Lo grow. .
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Abstract

Both academic scholars and business professionals have focused a lot of attention in recent years on U

relationship  between  cffective knowledge managément (KM) and high levels of ()I'L'-H‘nlnhlun- 1

: performance. The necessity for organisations to have a methodical and integrated approach 1o building the

e izarning processes, culture. and technology infrastructure and performance management that is required to

: define, use. and develop knowledge-related asscts is the source of the complexity that is associated with
knowledge management (KM). Afier it has been implemented, the integrated approach has the poicntial
1w have a sigrificant effect on the overall performance of the organizational systems. Based on the resuits
of an empirical survey admunistered to organisations in Hyderabad, this paper investigates this influence
Both the theoretical underpinnings of knowledge management (KM) and the practical implications of KM
for business operations are investigated in this study.. Several intriguing discoveries arc described. along
with in-depth discussions based on the existing research on the implications these findings have for both

. futnre rescarch and clinical practice, :

Key words:
Knowledge \1amgcmcm Organizational Performance, Knowledge Management System

INTRODUCTION: :

At the very least, the notion of knowledge management (KM) has been present since the early 1990s. This
was the time when big consulting companies such as Andersen Consulting and Ernst & Young began
devoting considerable resources to the implementation of KM techniques and technologics. The plan was
to come up with novel approaches to draw upon the aggregate expertise of their enormous corporations,
and afier they had successfully completed the process themselves, they would assist other businesses in
accomplishing the same goal. Around the middle of the 1990s, the trend of knowledge management (KM)
began to gain some traction, receiving coverage in the trade press, at industry conferences, and in both the
business and academic ficlds. Both the commercial sector and the academic world are showing an
increasing interest in the subjcct of knowledge management. Knowledge is the sole true asset in today's
. husinesses, which are living in a world of expandmg knowledge,-where the majority of pcople are
- knowledge workers, and where knowledge is the primary focus. [n order to boost their competitiveness in
- ways that jUSl weren't conceivable a year ago, global corporations. have begun to implement knowledge
g management ‘technology. Companics arc beginning to regard knowledge management as a cruc fal
component 1o their opcrnt:ons as lhc 1mportancc of KM conunucs to grow.
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" The dei’ mhon of the phrasc ”knowlcdge managcment" has been lhe Sllbjt.ct of an extensive amount ol
" discussion in the scholarly literature. The majority of the discussion centres on the dissimilarities betwes
.+ the information on the phrase “in the sense of "knowing." Despite the fact that in certain contexts oue
~. lerm might bc uscd in placc of the othcr nUMmMerous authors hnvc a:;,ucd that thmc is a cluu distinction
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Established in the year 1996 with a sprawling campus and excellentinfra
structural facilities, Aurora’s PG College, Moosarambagh, Hyderabad
stands out as an edifice that perfectly justifies the college’s tag line
“Temple of Leamning". Since its inception, its endeavor has been to impart
quality education with adequate practical exposure and shaping
students into perfect managers and responsible citizens.

Aurora’s PG College organized a National Conference on the theme
Emerging Strategies for Sustainable Competitive Advantage in the 21
Century on 07" April 2016. The goal of the Conference is to provide a floor
for deliberations on strategies, policies and best practices of day to day
business as well as explore the functional areas those are relevant forthe
present and future management practices.

This book is a compendium of research papers submitted in the National
Conference. Each article provides valuable insights on various aspects of
Business Strategies. These insighis would prove helpful to both general
readers and decision makers for improving strategies at various levels of

their decision making.
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Abstract

i \ Vi b i<ti
Innovations In Internot technolagies and globalization of markets provide a distiney

policy lor the growth of retail brands in India through "E-Tailing". E'Ta'[ing Organ
of k- Conunl:&e relers o the selling of goods on the internet (Flectronlc Retailing),
With the exponentially growlng internet user base and plastic cards penetration
In the country, this form of shopping has swiftly established a new lease of life
which facilitates Immense scope to accelerate in future. E-tailing impede a level
playing field for all, where consumers no longer hop from place to place for
shopping, but virtually using Internet technologies for procuring products from
any part of the Globe. The E-Commerce trade plays an imperative role in
Expansion.

Consumers who face a dearth of time, desire a diverse range of products to

choose from, e-tailing proves to be an ideal option and helps to build loyal

customers and is intended at selling in areas where they don't have a physical

presence. Online retailing portals such as Flipkart, Snapdeal, Amazon recorded

50-60% growth. Last 2-3 years trends in E-Tailing exhibit intensification mostly
in big cities of metros. In this context the present study aims to examine consumer
perceptions towards e-tailing and also explores on future prospects of the online
market. This paper draws its empirical material through pilot survey method by
designing structured questionnaire and findings reveal that the majority of
consumers frequently use E-Tailing. E-Tailing is contributing in development of
the country by optimizing the unemployment situation; creating opportunities
across the value chain for entrepreneurs. Broadband bottleneck still remains a
challenge to replicate the success of e- tailing. Online retail segment in India is
rising to 35% annually from Rs. 20 Billion in 2011 to Rs. 70 Billion by 2015. For
e-tailing it is believed that the future will be bright. o

Key words : E-Tailing, Consumer perception challeriges, opportunities.
Introduction - Background of the Study
When there was no survival of online shopping sites, public used to purchase from conventiont

mode but with the discovery of internet, created a paradigm shift. Mushrooming with online shoPP g
websites the internet user base in India has sky rocketed in last decade.

/
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Abstract

Few years back technology brought the: shopping Information on tn‘ thee lapteg,
loday it hrings the products right to the doorstep. With the use of internet 3, 4
medium a person can buy products from & virtual store (shopping website),
Though detractars to this technological advancement thought that this vioulq
take the joy off shopping, it has only added a wihole new perspective 1o shopping,
Electronic retailing (¢-tailing) Is a buzzword for any business-to-consurmner (B2C)
transactions that take place over the Internet, Simply put, e-tailing is the sale of
goods online. Companies like Amazon and Dell created the online retail industry
by putting the entire customer experlence - from browsing products to placing
orders to paying for purchases - on the Internet. The success of these and other
companies encouraged more traditional retailers to create an online presence to
augment their brick-and-maortar outlets. Online retailing portals such as eBay.in,
Snapdeal.com, and Naaptol.com are registering anywhere between 40 and 60%,
of their sales from rural areas apart from the tier Il and lll citles. The penclration
rate is quite low in comparison to other countrics worldwide; however the number
of users is significantly high. The present scenarios of e-tailing opportunitics, its
market, the viahilities and trends etc,, have been discussed in this paper.

Key words : E-tailing, Multichannel, Product, Diversity, Service, etc

Introduction

An innovative idea cango a long way'toward creating a successful small business. But ultimately.é
company can't be profitable unless it can convince consumers to try its products. The Internctis a channt
that businesses are using in today’s world to advertise, connect with customers, make sales above all ¢
retain the customers for a longer period. The Indian Online Retailing business is having a wider $COR!
which is yet to be exploited. Internet is a potent medium that can serve as a unique platform fof Wi
growth of retail brands in India. The medium holds many virtues favorable for the retail industry includint
a higher customer penetration, increased visibility, and convenient operations. The current vicb-bastt
models for e-tailing are part of an embryonic phase preceding an era of rapid transformation, challend?
and opportunity In Indian retail market. The Indian retail market is witnessing a revolutionary phrast: Th

growth of internet has enabled the new retail format of the virtual retailer to emerge and forced

J . .
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ABSTRACT:

Abstract Mobile banking is a term uscd for
performing balance checks, account
transactions, payments, credit applications,
loans to farmer houscholds, time demand
deposits transfer, third-  party dcpository,
customized message, dccount management,
personal setting and etc. Technology has a
major impact in helping banks service their
customer was with the introduction of the
Internet banking. Internet Banking helped the
customers to access their account at any time.
Customers could check out their account
details, get their bank statements, perform
transactions like transferring money to other
accounts and pay their bills sitting in the
comfort of their homes and offices. The main
benefit is that cell phone is more portable than
even the smallest notebook. Mobile banking is
Any time any where account
access makes seat-of-the-pants one
management possible. In this paper deals the
utility of mobile banking and to study gives
adoption and acceptance of mobile banking
system, perception of mobile banking users,
and analyze important factor is needed to
adopt mobile banking system in Hyderabad

City, Tclangana.

convenient.

Keywords:  Mobile Banking, Internct
Banking, Utility, Adoption, Perception and
Acceptance

1. Tntroduction:
Although millions of dollars have becn spent on
building mobile banking systems, reports on mobile
banking show that potential users may not be using
the systems, despite their availability. Thus,
research is needed to identify the factors
determining users' acceptance of mobilc banking.
Mobilc Banking is one of the significant functions

ISBN: 978-93-5406-250-6

of the bank. Mobile banking is a system that allows
customers of a financial institution to conduct a
number of financial transactions through a mobile
device such as a mobile phone  or tablet.
Technically speaking most of these services can be
deploycd using more than onc channcl. Presently,
Mobile Banking is being deployed using mobile
applications developed on one of the following
three channels. 1) Interactive Voice Response 2)
Short Messaging Service 3) Wireless Access
Protocol. The factors affecting the acceptance of an
emerging IT artifact such as mobile banking have
piqued interest among researchers and remain
unknown due in part to consumers’ trust and risk
perceptions in the wireless platform

2. Rescarch Methodology

2.1 Primary objective
The Primary objective of this study is to
analyze the utility of mobile banking system in

Hyderabad City, Telangana.

2.20bjectives of a study
1. To study the adaption of mobile banking

system by the bank customers in Hydcrabad

City, Telangana.
2. To know the perception level of mobile

banking system.

3. To identify important factors this decides
the acceptance of mobile banking system.

4. To give valuable suggestions to banking
sector to promote mobile banking technology

among the bank customer

2.3 Research design

Descriptive research design is used in this
study. Descriptive rcsearch design is a
scientific method which involves observing
and describing the behaviour of a subject
without influencing it in any way.

2.4 Source of Data

Nalla Narasimha Reddy Education Society's Group of Institutions 1
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Abstract: In today’s business world
customers are considered to be kings. It is
important for produccrs to mecet the nceds of
customers in order to stay competitive. One
of the marketing tools that is used in
attracting the attention of the customcer is
sales promotion. The aim of this paper
therefore is to determine the effect of sales
promotion on online food ordering consumer
buying behavior. In the emerging business
scenario various promotional techniques are
used by the marketer. Through this study, an
effort has been made to find out the various
sales promotion tools and its impact on
customers buying behavior with special
reference to Swiggy, Hyderabad. For
conducting the rescarch, data was collected
through simple random sampling of 100
respondents  through descriptive research
design technique. Later the data was analyzed
and the hypothesis was tested by using chi-
square test.
Keywords:  sales promotion,  different
techniques of sales promotion, most effective
cales promotional technique, —customers
buying behavior.
INRODUCTION
Because of busy life style Mobile food Apps
have emerged as a trend. Every other person
prefers to order food online rather than
cooking at home. Technology has played a
major role in introduction and advancement of
mobile food Apps. Apps such as Zomato,
Swiggy, Foodpanda, Ubcreats, Fasoos, elc. are
the most commonly and frequently used apps
by the consumers. Mobile food Apps have tie-
ups with many restaurants and act as a link
between restaurants and people. There are
many factors which leads to increase in their
sales such as convenient to use, easy payment
methods, varicty of food and restaurants,

K.Madhu Babu
Dept.of Business Management
Rescarch Scholar
Shri JJT University Rajasthan
kwl.madhu@gmail.com

delivery time, customer  scrvices, Sales
Promotion ctc.

Consumer attitude arc dynamic making the
things harder for sales or sales growth, Here
comes the marketing in picturc with different
actions such as advertising, promotion, pricing
and distribution having positive effcct on
business performance.

INTRODUCTION OF TIIE INDUSTRY
Swiggy is a leading food ordering and delivery
startup in India. The company started
operations in 2014 and is headquartered in
Bengaluru. Swiggy works by actling as a
bridge between customers and restaurants. It
utilizes an innovative technology platform that
allows customers to order food from nearby
restaurants and pet it delivered at their
doorstep. With Swiggy, customers do not have
to keep the contact numbers of wvarious
restaurants and eateries in their locality.
Swiggy works as a single point of contact for
ordering food from all restaurants that may be
there at a particular location. Swiggy has its
own team of delivery professionals who
pickup orders from restaurants and deliver it at
the customer's doorstep. This has made the
task of ordering food a lot casier for
customers. Restaurants also gain by getting
more orders and avoiding costs and cfforts
associated with maintaining their own delivery
personnel. Swiggy started as a small setup in
August 2014, with a team of six delivery
personnel and covering 25  restaurants.
However, the idea soon became a huge hit
among customers and restaurants alike.
Swiggy now has operations in 8 cities and
more than 10,000 restaurants on its platform.
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Abstract

The aim of this dissertation is to explore the role of ¢ch
specifically their influence on consumer behavior.

consumers® behavior. Regarding the primary rescarch, a mixture of qunlimlivg and quantitative methods
was used in order to achieve more credible results. Morc specifically, a questionnaire was (.Jc.sxgncd fx_nd
distributed to 111 participants 1o examine impact of chatbots in cvery stage of the buyer d(:(.:lsmn-rpakm‘g
process. The analysis revealed that chatbols can have a positive impact on buyers durm.g lhc‘l'r‘pru—
purchase decisions, throughout the purchase stage and during the post-purchase stage. In this lhc:-ns, lhtf
intervicew is supported by the well-designed structured questions. The Flata were collected with the
contribution of one marketing manager via face-to-face interview. The primary and secondary research

discovered the prominence of the adoption of chatbots in digital marketing communications for ensuring
the successful marketing strategy implementation j

convey the right messages. The propo
the adoption of chatbots in their di
objectives and build brand loyalty
Keywords

Chatbots, Antificial Intelligence, Dij
process, consumer behavior

atbols in Digital Marketing Communications and
According 1o the analysis, chatbots influence

and sustainability.

gital Marketing Communications

Introduction
This study will provid

Supported by the relevant literature

ations and
differences throughout the years wil

amine the consumer
this study is to apply rescarch in
ioners and provide an overview of the new
marketing perspectives and trends,

The outcomes of this research will hel
adoption of chatbots in mark
behavior. Morcover, this stud
up-to-date digital technolog
customers via chatbot

Problem Statement

P companies understand Low their 1
eting communications and how they inflye
y will help marketers reach their stakeholders an
ies. Finally, this thesi
s taking into considerat;

arget groups perceive the
nce the consumer buying
d attract new ones

A review in aforementioned studics has rey
were focused upon the computer scicnce rat
Was observed, In addj
¢ in the marketing fic]d

caled that most examinations
her than marketing aspects. A lack of informat

tion, it was detected that previous studics
examined the benefits from a

around Artificial Intelligence

ion oriented in
about the use of
company’s point of view. As a

the marketing ficld
Artificial Intelligenc
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A STUDY ON IMPACT OF KNOWLEDGE MANAGEMET ON
ORGANISATIONAL PERFORMANCE
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Abstract

Both acadcmic scholars and business professionals have focused a lot of attention in recent years on the
relationship  between effective knowledge management (KM) and high levels of organisational
performance. The necessity for organisations to have a methodical and integrated approach to building the
learning processes, culture, and technology infrastructure and performance management that is required to
define, use, and develop knowledge-related asscts is the source of the complexity that is associated with
knowledge management (KM). After it has been implemented, the integrated approach has the potential
to have a significant cffect on the overall performance of the organizational systems. Based on the resulls
of an cmpirical survey administered to organisations in Hyderabad, this paper investigates this influence.
Both the theoretical underpinnings of knowledge management (KM) and the practical implications of KM
for business operations are investigated in this study. Several intriguing discoveries arc described, along

with in-depth discussions based on the existing research on the implications these findings have for both
future rescarch and clinical practice.

Key words:
Knowledge Management, Organizational Performance, Knowledge Management System

INTRODUCTION:

At the very least, the notion of knowledge management (KM) has been present since the early 1990s. This
was the time when big consulting companies such as Andersen Consulting and Ernst & Young began
devoting considcrablc resources to the implementation of KM techniques and technologies. The plan was
to come up with novel approachces to draw upon the aggregate cxpertise of their enormous corporations,
and after they had successfully completed the process themselves, they would assist other businesses in
accomplishing the same goal. Around the middle of the 1990s, the trend of knowledge management (KM)
began to gain some traction, receiving coverage in the trade press, at industry conferences, and in both the
business and academic fields. Both the commercial sector and the academic world are showing an
increasing interest in the subject of knowledge management. Knowledge is the sole true asset in today's
businesses, which are living in a world of expanding knowledge, where the majority of people are
knowledge workers, and where knowledge is the primary focus. In order to boost their competitiveness in
ways that just weren't conceivable a year ago, global corporations have begun to implement knowledge
management technology. Companies arc beginning to rcgard knowledge management as a crucial
componcnt to their operations as the importance of KM continucs to grow.

Knowledge Management referred as

The definition of the phrase "knowledge management" has been the subject of an extensive amount of
discussion in the scholarly literature. The majority of the discussion centres on the dissimilarities between
the information on the phrase "in the sense of "knowing.” Despite the fact that in certain contexts onc
term might be uscd in place of the other, numerous authors have argued that there is a clear distinction
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Abstract

Both academic scholars and business professionals have Tocused a lot of attention in recent years on the
relationship  between  eftective Kknowledge  management (KM) and  high levels ol organisational
performance. The necessity for organisations to have a methodical and integrated approach to building the
learning processes, culture, and technology infrastructure and performance management that is required to
define, use, and develop knowledge-related assets is the source of the complexity that is associated with
knowledge management (KM). Afler it has been implemented, the integrated approach has the potential
to have a signilicant ellect on the averall performance of the organizational systems. Based on the results
of an empirical survey administered to organisations in Hyderabad, this paper investigates this influence.
Both the theoretical underpinnings of knowledge management (KM) and the practical implications of KM
for business operations are investigated in this study. Several intriguing discoveries are described, along
with in-depth discussions based on the existing research on the implications these findings have for both
future research and clinical practice.

Kcy words:
Knowledge Management, Organizational Performance, Knowledge Management System

INTRODUCTION:

At the very least, the notion of knowledge management (KM) has been present since the early 1990s. This
was the time when big consulting companics such as Andersen Consulting and Emst & Young began
devoting considerable resources to the implementation of KM techniques and technologics. The plan was
to come up with novel approaches to draw upon the aggregate expertise of their enormous corporations,
and after they had successfully completed the process themselves, they would assist other businesses in
accomplishing the same goal. Around the middle of the 1990s, the trend of knowledge management (KiM)
began to gain some traction, receiving coverage in the trade press, at industry conferences, and in both the
business and academic fields. Both the commercial sector and the academic world are showing an
increasing interest in the subject of knowledge management, Knowledge is the sole true asset in today's
businesses, which are living in a world of expanding knowledge, where the majority of people are
knowledge workers, and where knowledge is the primary focus. In order to boost their competitiveness in
ways that just weren't conceivable a year ago, global corporations have begun to implement knowledge
management technology. Companics are beginning to regard knowledge management as a crucial
componcnt Lo their operations as the importance of KM continues to grow.

Knowledge Management referred as

The definition of the phrase "knowledge management" has been the subject of an extensive amount of
discussion in the scholarly literature. The majority of the discussion centres on the dissimilarities between
the information on the phrasc "in the scnse of "knowing." Despite the fact that in certain contexts onc
term might be used in place of the other, numerous authors have argued that there is a clear distinction
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ABSTRACT:

A.Z. Keller and A. Kazazi Just-in-Time, Litcrature, Management Theory Examines Just-in-Time (JIT)
from its evolution as a Japanese concept through to a review of its philosophy and implementation. Cites
several techniques of implementation. Includes a review of the carly work of various rescarchers and
practitioners. Concludes that JIT is a very effective manufacturing philosophy which is universal in nature
encompassing all aspects of manufacturing. Suggests a few deficiencics in current literature.

kev words: Just - in- Time (JIT), InventoryManagement,Production Maintenance, Total Quality

Management

1. INTRODUCTION

Japanese products have come to dominate many world markets in recent years. This success has, in turn,
led Western manufacturers to cxamine Japanese manufacturing practices and, in many cascs, aticmpt to
emulate them. Drucker[1] was the first academic who recognized that Japan was a country from which
Western companies could leamn. From the 1970s onward, a number of articles have been published about
Japancse management, manufacturing, production systems and culture, most of which paid attention only
to Japanese peneral management practices and their socio-cultural environment. The oil crisis in 1973
caused many companies to recognize their needs for a new approach to control declining economic
growth through international competition. The oil crisis created a major decline in profitability for
Japanese manufacturers, who compensated for this by employing methods to improve productivity and
reduce the costs of products without excessive additional capital investment. Many consider that Japanese
manufacturing management techniques arc among the scveral factors which have contributed to the
Japanese reputation for superior product quality and their high growth in productivity. "Just-in-Time"
manufacturing is one of the Japanese production management systems best known to management in
Western industry. The basic concept of Just-in-Time (JIT) was first introduced by Taiichi Ohno,
Executive Vice-President of the Toyota Motor Company[2]. His ideas were formalized into a
management system when Toyota wanted to meet the precise demands of customers for various models
and colours of car with minimum delay. Toyota started to implement JIT in the early 1970s and it then
spread to other Japanese companics in the late 1970s. By the carly 1980s, JIT became a very popular
manufacturing innovation in Western and Asian countries[3]. Just-in-Time systems (JIT) have also been
adopted in the USA under several different names, such as ZIPS (Zero Inventory Production System) by
Omark Industrics, MAN (Matcrial as Needed) by Harley Davidson, MIPS (Minimum Inventory
Production System) by Westinghouse, Stockless Production by Hewlett-Packard, and Continuous Flow
Manufacturing by IBM[4]. The JIT philosophy cmbraces all aspects of manufacturing with a central focus
of ensuring that the needed items or required quality are available in the precise quantity at the right time
in the right place. In a sense, JIT production aims to makc a varicty of products with the shortest lead

times, lowest cost, highest quality and minimum possible mistakes in production. This philosophy
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1. INTRODUCTION

Strategic thinking focuses on decisions that provide efficient and clfective ways to address global

competition and promote cconomic development. For a lone time, entrepreneurship and

innovation have been the hallmark instruments for driving global wrowth and development. This

phenomenon has occurred in almost all sectors of the workl cconomy. Businesspeople and

policymakers can sustain business development, profitability, and increase growth by relying on

these two instruments to remain competitive and thrive in the fast-changing global business

environment. In the global world of business today, marketing Jrategies and collaborations have
become very competitive and enterprises are doing just about an thing in order to remain relevant

and still meet the ever dynamic needs of their customers and stihe holders. Must first know their

needs and that is where marketing strategy begins. For an organization to survive in today’s
competitive market, it has to treat the marketing part of its firm with top priority.

The main purpose of any organizations existence is to sat isfy needs of its chosen target customers
at a profit and keep the business growing. For that to happen. there must be an effective
marketing strategy in place, which is why a specific department has been set-aside in almost all
firms just to handle the marketing aspect of the firm.

A marketing strategy is the result of decisions being made about how a particular product or
service will be packaged to its target customers. The word packaged above is used to include how
the product is designed. priced, promoted, and distributed to tarpet customers at a profit to the
organization. Marketing strategies are used to increase sales, luunch new products and generally
provide profit for a company.

The American Marketing Association (AMA) defines marketing as “the process of planning and
executing the conception pricing, promotion, and distribution ot ideas, goods, and services to
create exchanges that satisfy individuals. These marketing activities require scanning the
environment, analyzing markel opportunities, and designing marketing = strategies, and
implementing and controlling marketing programs “(Morris, Schindehutte, & LaForge, 2001).
Creating, delivering, and communicating value to customers is at the core of the marketing

function. Additionally, it is also used to manage relationships with customers to achieve

profitability and create value for the organization and its stakeholders.
Conventional marketing is a thoughtful and systematically airanged process. As a concept it

operates as if identifying customer needs, requires formal research to meet these needs. The

firms plan to create and organize a structure for new products and service development. Yet,



entrepreneurial behavior is informal unplanned, and pased on individual instruction and
’ ’

understanding of events in the marketplace (Becherer, Helms, & McDonald, 2013)



A three-Day international conlerence was presented on 19th — 21st Jan, 2023.
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ABSTRACT

Due to the persistent need for consumer goods like cars, mobhile phones, designer apparel,
watches, and other items, India has all the makings of being un aftractive consumer market.
As a result of globalisation and the growth of worldwide murkets, many firms today operate
in several different countries. Multicultural organisations, where employees from all
nationalities work together to achieve common goals, are the result of businesses' attempts to
overcome geographic obstacles. Managing a worldwide organisation is more challenging
than managing a local one, even though it's feasible that corporations are finding these
expansions to be enticing and profitable. When doing business on a global scale. it is
important to be aware of the many ways in which other countries' social, cultural, economic,

legal, and political climates may impact your decisions. There are several factors that might



affect an international business, such as political risk. ct ey risk, cultural risk, cte. A
company's need for human resources is universal, spanni X all levels of business and all
divisions, both domestic and international. The conchiicn that the organisation can
overcome the challenges of cross-cultural marketing is st yrted by wide experience with
other cultures, respect for other cultures, and suitable ma. averial attitude toward cultural
differences. This essay's goal is to give a general summary ' Indian culture and consumer
behaviour. Additionally, it may give marketers suggestons o how lifestvle selections might
influence choices about the advertising mix and how cixfomers view value in Indian
commercial centres in India.

KEYWORDS: Global Organization,Culture, Cross-culture. . Marketing, Globalization



{ik et

{

Mkl b aneaiidads

\ WHESEIFE

ARy

2 smare s

TR L
v
'

—a

Jp——
BT e
Ldod el

s b vithe vl bbbt o).

d

R Sampéth Kumar Chandra ek
" YVS.CH.Prasad=*

R

e e

sk sl anche b S ody

o peaar, G LT

b

s S S AR
2 e I L A
S in) e ford e P T
A5 SO

s
A
-l g



B e R R e

- ABOUT THE AUTHORS iy g e
= Dr. R, Sampath Kumar, Assistant Professor (Senior;
Directorate of Admissions, University College of Commerce
Osmania University Hyderabad, started his carrier from 1894,
in Department of Business Managoment."SIddeat,-":up"'t
additionally discharged &s Principal Osmania Univarsity:§
promoted as Assistant Professor for Department of Business
‘ - Universlty, Hyderabad from:2007 to til date, and to_ hls,cred
articles In national/intermational journals and attended nationial/international
Doctoral students for Ph.D. awards and & M.Phil. students, go far..He had.b
for TSICET for 2014 to 2016, and Reglonal Coordinator. for' ICE o,
observer for AP Tran-co, Recruitment test and examiner for paper setting and pap
MCA, M.Com. and External Examiner for Ph.D. and M.Phil. He is also,
.. Board Member, Faculty Member, Board of Studies, Osmania University,

"

1 Dr. Chandra Sekhar’ Patﬁﬁil} . (MBA'.vi

e

.| Professor at Megha-Omega Group, of Educational, I
Programme.; He .is an’ Alumnus. " of . Sri;; Sathya.;
54 | (Graduation,Batch 1886-89) and g Doctor
from Berhampur. University. which' Is accred!
R ‘combination; of .teaching, Industry, hdmlrilst[atz?

S B 04t 26 years: He I
. Hyderabad and_an-Approved ; Examin
 prominent universities in Hyderabad,
“To'his credit, he has published o
' book on Research Methadology and,

*.'Interest are Marketing,Banking and Fina

. Methodology. He is & d facu

.- MHRD = Gowt, of Indla.’ S5

*Advanced Logistics,

speciallst. in ‘preniar- managemer
NITIE,Mumbal; NISIET," Hyder
*_Campus,.and BITS-PILANI through,STQC,
Scholars, Hyderabad; : Member, . Indian. Socl
. - Assoclation;-and |ndian:Institite of Material M
Yot trairgges,’anq to.ppctlclng managers at ECIL; Hydera

B IL

SIIN: 978-93-5273-8

A
by s
S ek -0
| ML
M I ‘“ n
4,
A Wy ]
ity 977893

5277356786

RAPEST TR LU i iR

e AR L
e LR




CHSMAQS

Scientific Publications

ST R

o et i i e

b

We Simplify your Research ————

Soldadi s Al .




AUTHORS BIOGRAPHY

e TN . "
Ve ll\l\\\,.\t-\\,\l.;\\.\\ Ads @ multifuceted e

Banking, Management Compliance,

pettwith a wealth of knowledge In a variety of sectors, including Marketing,
Compuiter Frogramming, Mg

) Human Rexource Management, information Technology, Cy(lm; Security, and
leami i PR IACUS ateas ate bimerging Technologies, like, Attificial Intelligence (A1) and Machine
G?:i:\\g:ﬁ,}:““;lr"""":L"“:t’l'x‘f Ihu.wgs o), Virwal Reality and Augimentec Reality (VR and AR), Robotics and Automation,
iMpact on \O{T‘ lf' 1? ‘“'?d S0 printing and he believes that, these tachnologios are expectod to have a significant
Lanking and m:; :‘\":‘.Uf‘”‘"‘ and duily ite, in the coming up days. He had more than 30 yoars of rich expertise in the
rarol s(‘,m;_:m\;r““ :‘)"“"’“ He headed ene of India’s biggest banks, Canara Bank, with branchos around tha country in
el ‘r, N ang nm(lx‘.pclhl\m areax as well s semion positions at the ragional, head ollu:q, and training soﬁlup, He
Com, MA it by :,"‘5? us D"F\“Y [‘ugc(or of the Indian Institute of Banking and Finance. His credentials inclucle the CAIB, M

S0 MA In Sociology, MCA PCE in Blackehaln Technolpgy from W-Kanpur, Markating Management from liIM-Bangalore,
MBAIn Marketing, Ml in Entreprencurship, and Fhb, ip Management. Additlonally, ho is a Certitied Bank Trainer.

Other certificates of specialisation include:

1. “Custemer Relatienship Management® from IM-Bangalore,

E. “Data Science, Machine Learmning® trom Harvard Unliversity.

3. "Rigital Competition In Financlal Sorvices® from Copanhagen Business School.

4 Financial Revelopment and Financial Incluslon® riom International Monotary Fund (IMF) Instituto

5. "Unlocking tvestment and Finance in tmerging Markets and Developing Economios (EMDES)” from World Bank Group.

More than 20+ Researeh papers have been published In SCIE/SCOPUS/Googlo-Indaxed International journals. He has
attended and presented many research articlos at Natlonal & International conforonces.

De MOUD ABDUL HAFEEz is @ young and dynamic Individual with o strong Technical and Managemont background,
currently \warking as Associate Professor in the Dopartment of Managoment Studies, Omega PG Colloge, Ghatkesar,
Telangana, Under Osmania University. Ho possosses Mastor Dogroo in Computer Scionco and Management. He is
passianate about research, belioves in learning, stilving for enhancing skills. His research area includes Marketing,
Financial Management Artiticial Intelligence, Data Analytics ote. Ho worked at various positions in acadomic institutions
and senving in educational tield more than 12+ yoear, His research findings have been published in various reputed
National and International Journals. He has attended soveral Natlonal and International level conferences, seminars and
FDPs organized by UTs, NITs, NITTTR, ATAL Osmania Univarsity and other Universitles.

Dr. MADHLU BABU K, currently working as Assoclate Protessor In the Department of Management Studics, Omega PG
College, Ghatkesar, under Osmania University Hyderabad. He pursued MBA (Marketing & Finance) and M.Sc (Statistics)
from Osmania University.And he was awarded Ph.D Degree by the Shri Jagdishprasad Jhabarmal Tibrowala University
(S44T0), Rojasthan in 2022, He has attended soveral seminars and FDPs organized by IITs, NITs, NITTTR, JNTUH, Osmania
University and other Universities, He has 12+ yoars of toeaching experience. His resoarch findings have beon published in
SCIE/SCOPUS/Google-indexed international journals. He has presented papers at various National and International
conferences. He received Award from Bharat Education Excellency - Yuva Acharya In 2022.He is a certified trainer from

UGC tor Indian Knowledge Systems(IKS). He is an Active SPOC of the institute for SWAYAM — NPTEL and also received NPTEL
Star Award.

Dr. GIRISH BAGALE, obtained his doctor's degree from the School of Business management (SBM), SVKM'S NS
University, Mumbaj, India. Currently he is working as Associate Professor in Operations area at Pravin Dalal School of
Entrepreneurship & Family Business Management (PDSE & FBM) of SVKM'S NMIMS University, Mumbai, India. He has
cuthored over30+- research papers in International ABDC/ Scopus Indexed/ UGC listed/AICTE Listed /peer reviewed
jeurnals, 2 books, 8 book chapters’ publications with international publishers and 14 papers presentations in
International/national conferences. His current research focuses on E-commerce adoption, Digitization, Operations
Management and Industry 4.0. .

Prof. M.GOVARDHAN REDDY is an enthusiastic faculty member of Finance and Marketing management. As a faculty he
has 17 years of teaching experience. He taught various management, marketing, and finance papers over the years to
graduate and post graduate level students.. He has qualified for Andhra Pradesh State Eligibility Test 2012 in Management.
He published and presented 21 research papers in National, International level Journals, Conferences, workshops,
Seminars and Webinars and also Management Development Programs. He Is a committed academician with strong
interest in research and has many research publications and Patents to his credit. He has attended many seminars
conducted by international organizations besides making great speeches and won the hearts of the thousands of
students. His lectures are considered to be practical lessons for the students of the management studies. He acquired his
Masters Degree in Business Administration with specialization in Finance and Marketing from the reputed JNTU Hyderabad
in the year 2008 and Completed M.Com from Sri Venkateswara University,

c@5SMAas I
Scientific Publications ama§0n Fl’pkart =

—
———— We Simplify your Research — | e

L]

; G #NOOG.Ground ?loor,S_V Nég_a‘r,'
+ . Jothi Venkatachalam Street Ambattur,Chennai-53

- [ Phone: +919444932734

SRR

SRR T ol Sk

359776 ' |

RS RI- S A =







el - Y

ienenrshipkaig

P
f
-

'»Q

‘evelopment

Dr. M. Narasimha
Dr. G. Sudhakar
) R. Srinivasa Rao

w et BT P Ja e
——

|

i Sl i s e i i

NN

3




R
N

T CTITE AR T
'%” bk el
}‘ ] a"é;

2%

SR

E
3

3

i

B

53 -4§' D ﬂ%-@'vn‘v“ T fie kit -
t.sntrepreneurship a ¢ Development

B __rs;kle.,Na'ras[mhq. was awarded Ph.D, degree from the Departmant ot
“ Bpslnoss Managament, Osmania University in 2021, MBAIn Markoting A
‘Fmance from Osmanla University, MCA from Osmania University,
Qualified UGC- NET In Management, and having more than 12 yeacs
teaching vxperience as Assistant Professor, He is ratified as Assistant
Prafessor by Osmania University. Started his carear in teaching in 2011
JRgua K al ICBM - Institute uf Computers and Business Managemant and Scheal
SR R ! of Business Excellonce. The various Job responsibilities includs
Waching pasigraduate students, facilitating management research and taking training
Programs for the students in area of specialisation in Business Management, Ha has
- published 11 research papers In various UGC Care List National and Intarnational journals
a.nd‘ presented 4 papars in various Nalional and International conferances. He has
Parucipaled in various online programs. ATAL FOF's, conferences. seminars, workshops
: .Cﬁndycied by varaus reputed institutions at naticnal and international lavel. At prasent
«working in Omaga PG College, Edulabad.! as Head of the Depariment of MCA (Mastar cf
: Ccmputere\pplica:fons)alﬁlia't—'d to Osmania University, sinco 2021

_Dr. G. Sudhakar, was awarded Ph.D. degree from Andhra University in
2014, MBA in Financae & Markeling from Osmama University, M.Phil in
Manaoament from Maaurai Kamaraju University is an accomplished and
high'; = penencea Prolessor having more than 22 years in teaching and
3231, wduslry experience. Started his careerin teachingin 2001 at C\

S Bhs st Marsgement - Malla Reddy Group of Institutions and worked

VHEY i g WS L‘.,.;A.a-,.‘i'
nd Econom

o

sl

&~ Teel 10018 yoars. Dunng this penod he has orgamised vanaus

Wy “aa, weixshops. FDP's, SDP's, semunars elc. for the

. cavelopment ol facully. in 2075 he got selected as Intemational Professor in

< Dapartime iy i sementinWolaita Sodo Univarsity, Ethiopia and worked for 3
Lodlyears. Recenva y Award, 2022" jontly organised by GRABS Educational
" Chantable i o T Assouaton of Inteliectuals and Faculty (TAIF) at Chennaiin
2022 He haswrii.... < ~=%on Entreprensurship, 3 book chapters, 31 research pagersin

Nationa! and Intes..50000T jou-als and presented 10 papers in vanous National and
Internaliont! coniarences. He is the Editorat Board member and Reviewer for varicus
intamational jo wnals uike Scrence Publication Group-USA, International Journal of Mulli-
Dimensional Rese.. .. elc. He is the Ph.D. thesis evaluator ana examiner for Motherhood
- University, Roorke. At prasent working in Cmega PG College, Edulabad as Principal &

. - Prolessorsince 2218, :

e et (Dr!R. Srinivasa Rao prasanlly pursuing Ph.D. from Gandhi Institute of
ﬁﬁi‘s i{ Englneering and Technology University, Guaupur in Business
YO Management. He has a post graduale degree in MBA with specialisation
k e in Finance & Marketing from Andhra University, B.Sc. (MSCS) from
oy Andhra Universily and having more than 18 years experience which
R includes teaching and industry. He is ralified as Associate Professor in
the yeai 2014 by Osimania University. Started his career in teaching in
£, S C R e 2008. Tha various Job responsibilities include teaching postgraduate
. Studsnts, facilitating management research and taking training programs for the students in
area of specialisation In Business Management. He has published 9 research papars in
“i7.various National and International journals and presented & papars in various National and
_ Intematiopal conferances and a book chapter. He has participated in various oniine:
22 programs, ATAL FDP's, confersnces, seminars, workshops conducted by various reputed
jons at:national and international lsvel. At present warking In Omega PG Coliege,
affiliated to Osmanla University, since 2013, BB s

p

PRI

R e

AN v s TNy

R e R et e St gy M i




About the Authors

Dy. Harrison Sunil is an Indlan Expatriate, currently working as Professor in Department of Mansgrme
Bule Hora University, for the past 2 years. Hie has published his Doctorial Theses on Retail Ma _

Before Joining BHU he was Professor at Aksum University for 4 years prior to that he was the Principa
Omega PG College of Management, Hyderabad, India. He has Tweniy-Eight Years of experience in tear
for Management students, st Post Graduate level both in Indis and Overseas together. He has suthd
sumber of Books & Articles in Journals of repute. He is also a consultant in Ease of Iaing Bosiness
budding Entreprencurs. He is also s consultant in Ease of Doing Business for budding Entreprenewrs,

Dr Sumana.B.K is a passionate teacher and research scholar in management subject. She has carned BBA
MBA from university of Mysare. She is qualified for JRF -NET Exam conducied by uge. Under fellowshi
oge she has worked as full time research scholar for § years in management department. university of My
and earned 3 doctorate degree by doing phd in managemeni specialising on mutual fund field. Currently
is working as assistant professor in Maharanis women's commerce and ManagementCullege in Mysore.
has fotal of 06 years of teaching in management domain. Currently she has also filled for a patemt
emmaomic model of capital markets in India. She also has many research article in uge care journals, leee
Scopus indexed journals to her credie.

He Graduated in 1988 from University of Pune and Stood first in BSc (Physics). After that he completed
emerging course B.Sc.(Applied) Computer Science from University of Pane. Done his Masters in Comp
Management in 1992 with First Class form University of Pune. He has also done M. Phil {Management) §
Bharati Pune (India) h“l“!ﬂdﬂ.hﬁnﬁﬂ“ﬂmdfﬂmpmrl Application (M
University in 2008 with First Class. Done his PhD in Management (Doctorate) from one of
in india Le. University He is having total 26 years of teaching experience. Carre
(MBA) of Sandip Institute of Technology

Fune University (Formerly University of Pune) and Ments
and administration.

¥
L |

|




d.:Or.Harrison IES'im"l
2.0r.S5umana B K

J.Dr:Rakesh Pati]
| :j v Pilli. Lalitha Kumar




FDI - AS A KEY DRIVER
OF ECONOMY - A REALITY CHECK

OPPORTUNITIES & CHALLENGES

W
ﬁuﬂ "'lA'r‘
= oF r.':h-

P'._u- Ay

o ‘\.‘u ~°(

v -
l'ﬁ \*‘ %




FDI - AS AKEY DRIVER

OF ECONOMY - A REALITY CHECK
OPPORTUNITIES & CHALLENGES

Raja Bahadur Venkata Rama Reddy Institute of Technology
(RBVRRIT) was established in 2002 under the aegis of Raja Bahadur
Venkata Rama Reddy Educational Society(RBVRRES), a land mark |
Institution of nearly a century old, with a vision to impart quality
education in the field of Management & Technical Education.

RBVRRIT organized a National Seminar on the theme 'FDI - As a
Key Driver of Economy - A Reality Check Opportunities & Challenges'.
Several eminent authors and academicians participated and
presented papers on the theme. Sharing value experiences, discussing
the current scenarios across the globe and suggested measures to
handle FDI.

This book consists of 42 articles submitted in the National
Seminar. Each article provides cutting-edge insights on various
aspects of Foreign Direct Investment. The insights would prove helpful
to both general readers and decision makers for improving measures
on FDI at various levels of their decision making.

Contents Include :

. e FDI - Key Driver of Economic Growth.

« FDI - India as a Preferred Destination.

e« FDI - Its Impact on Indian Markets.

e« FDI - As a Economic Growth Trajectory.
fad

ISBN 978-93-83241-27-9
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RESURGENT INDIA
THROUGH FosTeErING

|NNOVATION &
ENTREPRENEURSHIP

Raja Bahadur Venkata Rama Reddy Institute of Technology (RBVRRIT) was

established in 2007 under the aegis of Raja Bahadur Venkata Rama Reddy
Educational Society (RBVRRES), a land mark Institution of nearly a century old,

with a vision to impart quality education in the field of Mmanagement & Technical
Education,

RBVRRIT organized 2 seminar on the
fostering Innovation & Entrepreneurship
academicians Participated and presented pa
experiences, discussing the current scenari
measures towards the theme,

theme “Resurgent India through
“.Several eminent authors and
pers on the theme. Sharing value
Os across the globe and suggested

measures on theme at various levels of their decision making.

Contents Include:

> New Initiatives: Improving the ease of doing business in India.
> Impact of ICT in enhancing skill India.

= Innovative corporate strategies for business excellence.
ISBN 978-93-85640-53.7
:PH
chers and Elevators Publishing House
750/- 9789385 1'640537




